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lSchools & education

® The media: TV, radio,
press...
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N e biggesitobsitacle fo improving the image of

[SiTheraltitude of scientists to the
media."%i’rh IHann, Daily Telegraph, March

2004

m " in thelrchoice of stories, and the way they
cover them, the media create a parody of
science, for their own means. They then attack
this parody as if they were critiquing science.”
Ben Goldacre, Bad Science column, The
Guardian, Sept 2005
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3 iszg_gublic profile of astronomy
- jusiify public fiunding
*‘Geis w people interested

I’rs good fior you

Learn presentation skills & confidence
- —lelps to see your subject in context
‘Looks good on your CV

-It's fun




n’gm Wishrie general public

ce Fes‘rlvals (eg Royal Society
SummerasScience Exhibition, Edinburgh
InrernaiionaliScience Festival)

= Publictieciitres

m Museums & Science Centres
m University Open Days

m Local astronomy societies




ar'c.:her'- iRt Residence
Brog e (PPARC' & EPSRC)

- Corﬁ&’rs witth local schools

® [raining science tieachers via the
Nationall Science Learning
Centres
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-_P;\'e#@ﬁl;‘press, TV & radio

Way approdach you for a
comm r'soundbite on a story

releyaniirvo your field of research.

= You mayiapprodch the media either
With a press release on a new result
or an idea for a more in-depth piece
relating to your research.
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P eleases:
¥ Press offiicerat your department/institution

s,
| .fusw&your research

u PPARCTaNe Royal Astronomical Society also
have pressioffices

= Conference organisers

m Press releases can be issued in advance and
embargoed until an official announcement of the
results or publication in a scientific journal.
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il 28 or news items in
fawgﬁna‘is
m PPAR@FﬁonTiers" magazine

= RASMAstronomy and Geophysics”

m University newsletters
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— .
jonall pressi— big" stories, sometimes in
icles), pernaps witih contributions
from severall scientists.

u [ocallpressi=istories with a “local” angle,
promoftingror reviewing a public lecture.

m TV - “newsworthy” stories, breakthroughs,
striking images etic, documentaries.

m Radio - debates, phone-ins.
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Myour audience

¥ Find awspeg - why is' it
interesting/relevant?

= Have a'Unique Selling Point - local
angle, amazing image, cool simulation
efic







T = 160 Myr

Springel et al. 2005
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N rehiearse your key points & stick to

h%\r'ch your audience

skiiow youll be introduced & what
‘rhe flrsT guestion will be

B Use obvious notes

m drink the free booze until
afterwards




W-o ‘pot.-wear

G&@S'
u Plain, shﬁ colours

= [ong

m Look Ilke you've
made ani effort

m Take cues from the
presenters/other
guests

Nol"

m Checks, stripes

m Bright reds &
yellows

m Blue (if using
bluescreen)

m Strong contrasts
(eg black/white)

m Dangly earrings







