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Making your voice heardMaking your voice heard

��General publicGeneral public

��Schools & educationSchools & education

��The media: TV, radio, The media: TV, radio, 
press…press…



Science in the mediaScience in the media



Astronomy in the mediaAstronomy in the media





Two viewpoints:Two viewpoints:

�� ““The biggest obstacle to improving the image of The biggest obstacle to improving the image of 
science is the attitude of scientists to the science is the attitude of scientists to the 
media.” media.” -- Judith Judith HannHann, Daily Telegraph, March , Daily Telegraph, March 
20042004

�� “… in their choice of stories, and the way they “… in their choice of stories, and the way they 
cover them, the media create a parody of cover them, the media create a parody of 
science, for their own means. They then attack science, for their own means. They then attack 
this parody as if they were critiquing science.” this parody as if they were critiquing science.” ––
Ben Ben GoldacreGoldacre, Bad Science column, The , Bad Science column, The 
Guardian, Sept 2005Guardian, Sept 2005



••Raises public profile of astronomyRaises public profile of astronomy
••Helps to justify public fundingHelps to justify public funding
••Gets young people interestedGets young people interested

••Learn presentation skills & confidenceLearn presentation skills & confidence
••Helps to see your subject in contextHelps to see your subject in context
••Looks good on your CVLooks good on your CV
••It’s funIt’s fun

Why do it?Why do it?
It’s good for scienceIt’s good for science

It’s good for youIt’s good for you



Engaging with the general publicEngaging with the general public

�� Science Festivals (eg Royal Society Science Festivals (eg Royal Society 
Summer Science Exhibition, Edinburgh Summer Science Exhibition, Edinburgh 
International Science Festival)International Science Festival)

�� Public lecturesPublic lectures

�� Museums & Science CentresMuseums & Science Centres

�� University Open DaysUniversity Open Days

�� Local astronomy societiesLocal astronomy societies



Schools & EducationSchools & Education

��Researcher in Residence Researcher in Residence 
programme (PPARC & EPSRC)programme (PPARC & EPSRC)

�� Contacts with local schoolsContacts with local schools

��Training science teachers via the Training science teachers via the 
National Science Learning National Science Learning 
CentresCentres



The media: press, TV & radioThe media: press, TV & radio

�� Media may approach you for a Media may approach you for a 
comment or comment or soundbite soundbite on a story on a story 
relevant to your field of research.relevant to your field of research.

�� You may approach the media either You may approach the media either 
with a press release on a new result with a press release on a new result 
or an idea for a more inor an idea for a more in--depth piece depth piece 
relating to your research.relating to your research.



�� Press officer at your department/institutionPress officer at your department/institution

�� PPARC & the Royal Astronomical Society also PPARC & the Royal Astronomical Society also 
have press officeshave press offices

�� Conference organisersConference organisers

�� Press releases can be issued in advance and Press releases can be issued in advance and 
embargoed until an official announcement of the embargoed until an official announcement of the 
results or publication in a scientific journal.results or publication in a scientific journal.

Press releases:Press releases:

Publicising your researchPublicising your research





Articles or news items in Articles or news items in 
“trade” journals“trade” journals

�� PPARC “Frontiers” magazinePPARC “Frontiers” magazine

�� RAS “Astronomy and Geophysics”RAS “Astronomy and Geophysics”

�� University newslettersUniversity newsletters





Approaching the mediaApproaching the media

�� National press National press –– “big” stories, sometimes in “big” stories, sometimes in 
depth articles, perhaps with contributions depth articles, perhaps with contributions 
from several scientists.from several scientists.

�� Local press Local press –– stories with a “local” angle, stories with a “local” angle, 
promoting or reviewing a public lecture.promoting or reviewing a public lecture.

�� TV TV –– “newsworthy” stories, breakthroughs, “newsworthy” stories, breakthroughs, 
striking images etc, documentaries.striking images etc, documentaries.

�� Radio Radio –– debates, phonedebates, phone--ins.ins.



Shaping a storyShaping a story

�� Know your audienceKnow your audience

�� Find a Find a newspeg newspeg –– why is it why is it 
interesting/relevant?interesting/relevant?

�� Have a Unique Selling Point Have a Unique Selling Point –– local local 
angle, amazing image, cool simulation angle, amazing image, cool simulation 
etcetc





Springel et al. 2005



Interview tipsInterview tips

�� use obvious notesuse obvious notes
�� drink the free booze until drink the free booze until 
afterwardsafterwards

�� rehearse your key points & stick to rehearse your key points & stick to 
themthem

�� research your audienceresearch your audience
�� ask how you’ll be introduced & what ask how you’ll be introduced & what 
the first question will bethe first question will be

Do:

Don’t:



What to not wearWhat to not wear

�� Plain, subtle coloursPlain, subtle colours

�� Long socksLong socks

�� Look like you’ve Look like you’ve 
made an effortmade an effort

�� Take cues from the Take cues from the 
presenters/other presenters/other 
guestsguests

�� Checks, stripesChecks, stripes

�� Bright reds & Bright reds & 
yellowsyellows

�� Blue (if using Blue (if using 
bluescreenbluescreen))

�� Strong contrasts Strong contrasts 
(eg black/white)(eg black/white)

�� Dangly earringsDangly earrings

Yes! No!




